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Forward-Looking Statements and 
Non-GAAP Financial Measures
This presentation contains, and our other communications may contain, forward-looking statements within the meaning of Section 27A of the

Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. These statements can be identified

by the fact that they do not relate strictly to historical or current facts. Forward-looking statements, written, oral or otherwise made, represent the

Company’s expectation or belief concerning future events. All forward-looking statements are subject to assumptions, risks, and uncertainties,

which may change over time and many of which are beyond our control.

By nature, forward-looking statements involve risks and uncertainties that could cause actual results to differ materially from those projected or

implied by the forward-looking statement. Forward-looking statements are based on current expectations and assumptions and currently

available data and are neither predictions nor guarantees of future events or performance. You should not place undue reliance on forward-

looking statements, which speak only as of the date hereof. Some of the factors that may cause actual results or other future events,

circumstances, or aspirations to differ from those in forward-looking statements are described in the sections entitled “Risk Factors” and

“Forward-Looking Statements” included in our Annual Report on Form 10-K filed on February 26, 2016, or other applicable documents that are

filed or furnished with the Securities and Exchange Commission (“SEC”). We do not undertake to update any forward- looking statement to

reflect the impact of events, circumstances, or results that arise after the date that the statement was made. You, however, should consult further

disclosures (including disclosures of a forward-looking nature) that we may make in any subsequent Annual Report on Form 10-K, Quarterly

Report on Form 10-Q, Current Report on Form 8-K, or other applicable document that is filed or furnished with the SEC, or in any document

posted to the “Equity Investors” section of the Company’s website.

The unaudited estimates and statements included herein are the opinion of management and represent estimates and expectations based on

the most current information available. While we believe that our assumptions are reasonable, we caution that it is very difficult to predict the

impact of known factors and it is impossible for us to anticipate all factors that could affect our actual results. Our actual results may differ

materially from these estimates due to the completion of our financial closing procedures, final adjustments and other developments that may

arise between now and the time the financial results for our fourth quarter are finalized. This preliminary financial data has been prepared by and

is the responsibility of management. Our independent registered public accounting firm, RSM US LLP, has not audited, reviewed, compiled or

performed any procedures with respect to the accompanying preliminary financial data. Accordingly, RSM US LLP does not express an opinion

or any other form of assurance with respect thereto. As a result of the foregoing considerations and limitations, investors are cautioned not to

place undue reliance on this projected financial information.

This presentation includes non-GAAP financial measures within the meaning of the federal securities laws, including Direct Profit, Adjusted

EBITDA and Free Cash Flow. We define Direct Profit as net income (loss) before the deduction of income taxes, other (income) expense (net),

interest expense, cancellation and (repurchase) of debt, transaction costs, corporate expenses, stock based compensation, net (gain) loss on

sale of assets, impairment of FCC licenses, impairment on investment and depreciation and amortization. Adjusted EBITDA is defined as Direct

Profit less corporate expenses (excluding stock-based compensation). Free Cash Flow is defined as Adjusted EBITDA less net cash interest

expense, capital expenditures and cash paid for taxes. Direct Profit, Adjusted EBITDA and Free Cash Flow do not represent, and should not be

considered as alternatives to, net (loss) income or cash flows from operations, as determined under U.S. generally accepted accounting

principles, or GAAP. For a reconciliation of these measures to net income, see Exhibit 99.1 to our Current Reports on Form 8-K filed with the

SEC on February 26, 2016, August 4, 2016 and November 8, 2016.



© Townsquare |  3

Introduction to Townsquare

 Media, entertainment and digital marketing solutions company that focuses primarily on 

small to mid-sized markets

 Owns and operates market-leading radio, live event, and digital, mobile, video and social 

media properties

 National scale with a hyper-local focus

 “Live & local” content

 Diversified multi-channel growth strategy
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Townsquare Everywhere: An “And” vs. “Or” Offering

Our offerings complement, rather than displace, one another, from both the advertiser and audience 

perspective

Local Radio Local Digital Live Events
National 

Digital

Our advertisers can reach consumers across multiple or discrete platforms

Our audience can utilize each of our content offerings

Digital 

Marketing 

Solutions

Subscription 

Revenue

 Unique content

 Scaled and discrete audiences

 Alternative advertising methods
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Townsquare by the Numbers
We reach millions of engaged consumers

Note: UVs represents unique visitors.

(1) Represents average of Nielsen Nationwide’s Spring and Fall 2015 cume, P12+, M-Su 6a -6a.  

(2) Represents average monthly global UVs in the first nine months of  2016 per Google Analytics.

(3) As of September 30, 2016.

(4) Based on average US Multiplatform ComScore UVs in the first nine months of 2016.

309 radio stations 325+ local websites

~12.5 million listeners (1) ~13 million UVs (2)

Local Media

~550 live events 
per year

~18 million 
annual attendees

Live Events

~10,200 customers (3)

Digital Marketing 

Solutions

#1 audience among music 
focused digital advertising 

networks (4)

~60 million UVs (4)

National Media
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 Community focused populations 

 Strong local relationships between media 

providers and advertisers 

 Attractive competitive landscape

 Under-served in high quality media and 

entertainment experiences

 Limited focus from larger media players

 Limited marketing services providers for 

advertisers

 Stable markets with lower economic 

volatility and stabilizing institutions such 

as universities, military installations and 

state capitals

The Small & Mid-Sized Market Opportunity
Townsquare’s Local Marketing Solutions offerings target small and mid-sized markets across the U.S.

Townsquare Markets
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Local Marketing Solutions Overview
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Note: Please refer to page 2 for definitions of non-GAAP measures. Pro forma for all completed material transactions.

(1) Represents average of Nielsen Nationwide’s Spring and Fall 2015  cume, P12+, M-Su 6a -6a.  

(2) Represents morning shows that are ranked first in-format based on Nielsen’s A25-54 ratings.

(3) Represents average monthly global unique visitors in the first nine months of 2016 per Google Analytics.

(4) As of September 30, 2016.

 309 radio stations across 66 small to mid-sized markets

 Reach approximately 12.5 million listeners(1)

 #1 or #2 share of radio revenue in 65 of 66 markets

 Strength in Country, News/Talk/Sports and Rock formats

 Live and local personalities with strong ties to the 

community

 51 top-rated live and local morning shows(2)

 Over 90 heritage stations with average market 

leadership of at least ten years

Radio Local Digital

 325+ local, community websites

 Reach approximately 13 million UVs(3) per month with 

locally relevant, engaging content populated by local 

personalities and editors

 Digital marketing solutions offering, Townsquare 

Interactive, provides ~10,200(4) customers with a total 

web marketing presence

 SEO and mobile optimized websites, hosting & listing 

services, social media & reputation management

 Proprietary mobile radio app, radioPup, reaches our 

audience on the go (1 million+ downloads to date)

 2015 pro forma net revenue and Direct Profit of $325.7 million and $113.8 million, respectively

Select Local Marketing Solutions brands

Providing broadcast and digital products and solutions to businesses in small and mid-sized markets
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Entertainment Overview

18 music festivals 200 local events 

4 major touring properties

16 O&O websites 150 partner sites

Providing live event experiences and music and lifestyle content in a family friendly, affordable manner

 Attract nearly 18 million people at our diverse portfolio of events

 Music events (multi & single day), fairs and festivals, lifestyle events (beer, food and wine festivals), active events (5k 

fun runs), other local events (family friendly and locally promoted) and trade shows, among others

 Ability to syndicate a successful event in a single market across all 66 markets through repeatable live event templates 

(“Events in a box”)

 Reach ~60 million UVs(1) across our portfolio of owned, operated and affiliated websites, among the largest digital 

networks focused on music

 >300 million lifetime views on our YouTube multichannel network

 2015 pro forma net revenue and Direct Profit of $176.2 million and $14.2 million, respectively

Note: Please refer to page 2 for definitions of non-GAAP measures. Pro forma for all completed material transactions.

1. Based on average US Multiplatform ComScore UVs in the first nine months of 2016.

https://www.youtube.com/watch?v=OReUrdGlm34&feature=youtu.be
https://www.youtube.com/watch?v=OReUrdGlm34&feature=youtu.be
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Financial Strengths

~50%

Non-Spot Revenue (2)

Attractive Growth Diversified Revenue Base

~$43 million

YTD September 2016 Free Cash Flow /

$1.58 Free Cash Flow per Share (4)

Solid Capital Structure Strong Free Cash Flow

21.1%

YTD September 2016 

Revenue Growth (1)

Note: Please refer to page 2 for definitions of non-GAAP measures. 

(1) Nine months ended September 30, 2016 compared to nine months ended September 30, 2015.

(2) Represents revenue derived from sources other than the sale of terrestrial radio advertising for the year ended December 31, 2015, pro forma for all completed material transactions.

(3) Based on current LIBOR rates as of November 7, 2016.

(4) Based on 27.4 million outstanding shares of common stock and warrants convertible into common stock.

5.3%

Weighted Average Interest Expense (3)

No Maturities until 2022
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Earnings Highlights

10

 5.3x net leverage as of September 30, 2016 

 Generated $43 million Free Cash Flow, or $1.58 per share as of September 30, 2016 YTD (2)

 Welcomed The Madison Square Garden as a new investor, with ~12% equity ownership

 Expect Q4 revenue growth of ~4% - 7% and  Q4 Adjusted EBITDA growth of ~14% - 19%

Financial Snapshot Free Cash Flow Snapshot

$ in millions

Sep YTD

2015

Sep YTD

2016

Adjusted EBITDA $76.9 $81.9

Capex (9.9) (16.8)

Cash Interest Expense (25.9) (19.9)

Cash Taxes (0.6) (1.9)

Free Cash Flow $40.5 $43.3

Note: Please refer to page 2 for definitions of non-GAAP measures. 

(1) Pro forma for all completed material transactions.

(2) Based on 27.4 million outstanding shares of common stock and warrants convertible into common stock.

Highlights

Q3

2016

Sep YTD

2016

Net Revenue +28% y/y +21% y/y

Pro forma Net Revenue Approx. Flat (1) +2% y/y

Adjusted EBITDA +32% y/y +7% y/y
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Balance Sheet and Liquidity Update

 ~$88 million liquidity:  $50 million undrawn revolver and ~$38 million cash

Capitalization (9/30/2016)

Note: Please refer to page 2 for definitions of non-GAAP measures. 

1.  Adjusted EBITDA for the twelve months ended September 30, 2016, pro forma for all completed material transactions was $103.0 million.  

$ in millions Maturity Pricing

Cash $38.4

Revolver ($50 million) $0.0 2020 L +250bps

Term Loans 298.5 2022 L +325bps, 1% Floor

Capitalized Obligations 0.7

Total Secured Debt $299.2

Senior Unsecured Notes 282.1 2023 6.500%

Total Debt $581.3

Secured Debt / LTM 9/30/16 PF Adjusted EBITDA (1) 2.9x

Total Debt / LTM 9/30/16 PF Adjusted EBITDA (1) 5.6x

Net Debt / LTM 9/30/16 PF Adjusted EBITDA (1) 5.3x
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Capital Allocation Priorities

 Focus on assets that have strong brands and leading market share positions

 Add to portfolio of attractive radio station clusters

 Augment the growth of our digital and live events offerings

• Evaluate assets that provide natural extension to our core competency

 Target near to medium term net leverage of 5.0x

 Target medium to long term net leverage of 4.0x 

Prudently Pursue 

Attractively Valued 

Acquisition Opportunities

Reduce Net Leverage

 To the extent we have excess cash, we may also consider returning cash to shareholders in the form of share 

repurchases or dividends
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Ownership and Shares Outstanding

Ownership

($ in Millions)

Note: Represents ownership as of November 7, 2016.

(1) Each warrant is exercisable for one share of Class A common stock, at an exercise price of $0.0001 per share.  The aggregate exercise price for all warrants currently outstanding is $898.

Shares Outstanding

 Townsquare’s multi-class structure is driven largely by FCC 

considerations

 Class B (high vote) and Class C (no vote) shares revert to 

Class A (1 vote) shares upon a sale

(shares in millions)

# of 

Votes Primary Holders

Class A Common Stock 13.7 1 Public & MSG

Class B Common Stock 3.0 10 Oaktree & Management

Class C Common Stock 1.6 0 MSD

Class A Warrants (1) 9.0 0 Oaktree

Total Shares + Warrants 27.4

Oaktree 
Capital 

Management
46% 

MSG
12% 

MSD 
Capital

6% 

Mgmt
6% 

Others
30% 


